WASHINGTON, DC, Metro — 3 P18+ Profiles of AUDACY RADIO Listeners!

Brand New Data as of August 31, 2029!
Complete Demographic & Media Use Profiles
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23.3% or 1,099,245 of WASHINGTON, DC Metro Adults 18 or older listened to AUDACY RADIO in the past 7 day:

.\ Audacy Typical Adults 18 or older who listened to AUDACY RADIO in the past 7 days are 46.9 years old (2.% younger
than average) and have a $137,410 (3.% lower than average) annual household income.
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11.% or 517,975 of WASHINGTON, DC Metro Adults 18 or older listened to WIAD-FM in the past 7 days.
Typical Adults 18 or older who listened to WIAD-FM in the past 7 days are 43.4 years old (9.3% younger than
average) and have a $153,736 (8.5% higher than average) annual household income.
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3.3% or 155,960 of WASHINGTON, DC Metro Adults 18 or older listened to WJFK-FM in the past 7 days.
Typical Adults 18 or older who listened to WIFK-FM in the past 7 days are 50. years old (4.5% older than
average) and have a $169,378 (19.5% higher than average) annual household income.
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3.6% or 170,582 of WASHINGTON, DC Metro Adults 18 or older listened to WLZL-FM in the past 7 days.
Typical Adults 18 or older who listened to WLZL-FM in the past 7 days are 35.3 years old (26.1% younger
than average) and have a $89,483 (36.9% lower than average) annual household income.
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7.4% or 348,194 of WASHINGTON, DC Metro Adults 18 or older listened to WPGC-FM in the past 7 days.
Typical Adults 18 or older who listened to WPGC-FM in the past 7 days are 46.3 years old (3.2% younger
than average) and have a $115,488 (18.5% lower than average) annual household income.
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23.3% or 1,099,245 of WASHINGTON, DC Metro Adults 18 or older listened to AUDACY RADIO in the past 7 days.
Adults 18 or older who listened to AUDACY RADIO in the past 7 days are 5.6% less likely to be a college
graduate, .4% less likely to work full-time, 1.5% less likely to be married, 10.3% more likely to be a parent of
1 or more children under 18.
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11.% or 517,975 of WASHINGTON, DC Metro Adults 18 or older listened to WIAD-FM in the past 7 days.
Adults 18 or older who listened to WIAD-FM in the past 7 days are 9.5% more likely to be a college
graduate, 12.9% more likely to work full-time, 4.5% less likely to be married, 3.8% less likely to be a parent

of 1 or more children under 18.
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3.3% or 155,960 of WASHINGTON, DC Metro Adults 18 or older listened to WIFK-FM in the past 7 days.
Adults 18 or older who listened to WJFK-FM in the past 7 days are 30.1% more likely to be a college

graduate, 26.6% more likely to work full-time, 30.1% more likely to be married, 58.% more likely to be a
parent of 1 or more children under 18.
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3.6% or 170,582 of WASHINGTON, DC Metro Adults 18 or older listened to WLZL-FM in the past 7 days.
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7.4% or 348,194 of WASHINGTON, DC Metro Adults 18 or older listened to WPGC-FM in the past 7 days.
Adults 18 or older who listened to WPGC-FM in the past 7 days are 38.7% less likely to be a college
graduate, 5.8% more likely to work full-time, 36.6% less likely to be married, 4.4% less likely to be a parent
of 1 or more children under 18.
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23.3% or 1,099,245 of WASHINGTON, DC Metro Adults 18 or older listened to AUDACY RADIO in the past 7 days.
Adults 18 or older who listened to AUDACY RADIO in the past 7 days are 4.6% less likely to own their home,

.\ AUdacy 2.9% more likely to own a lower valued home, 6.6% more likely to have a single-family home, 6.4% less likely

to have a dog.

m Own/Rent/Other: Adults 18 or older m%m Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older

Single Family House (unattached)
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11.% or 517,975 of WASHINGTON, DC Metro Adults 18 or older listened to WIAD-FM in the past 7 days.
Adults 18 or older who listened to WIAD-FM in the past 7 days are 1.% less likely to own their home, 1.3%

“DRIVE more likely to own a higher valued home, 14.8% more likely to have a single-family home, 19.6% more likely

NOBODY PLAYS MORE '80s

to have a dog.
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3.3% or 155,960 of WASHINGTON, DC Metro Adults 18 or older listened to WIFK-FM in the past 7 days.
Adults 18 or older who listened to WIFK-FM in the past 7 days are 13.3% more likely to own their home, 9.1%

more likely to own a higher valued home, 28.1% more likely to have a single-family home, 5.7% more likely to

have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older

Single Family House (unattached)

Townhouse or attached Home 1818
21.1%

Own a Dog

Condominium e o Cat

wn a Ca

13.2% 8.1%
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q.»_'»u«(a 3.6% or 170,582 of WASHINGTON, DC Metro Adults 18 or older listened to WLZL-FM in the past 7 days.
£l Adults 18 or older who listened to WLZL-FM in the past 7 days are 25.2% less likely to own their home, 30.9%
more likely to own a lower valued home, 6.1% less likely to have a single-family home, 44.3% less likely to
have a dog.
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ondominium - 8.1% wn a Cat
9.1%
} 0.4%
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PIZ195.5 FM

more likely to
have a dog.

7.4% or 348,194 of WASHINGTON, DC Metro Adults 18 or older listened to WPGC-FM in the past 7 days.
Adults 18 or older who listened to WPGC-FM in the past 7 days are 25.6% less likely to own their home, 8.3%

own a lower valued home, 20.7% less likely to have a single-family home, 19.5% less likely to
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23.3% or 1,099,245 of WASHINGTON, DC Metro Adults 18 or older listened to AUDACY RADIO in the past 7...
Adults 18 or older who listened to AUDACY RADIO in the past 7 days are 3.% less likely to look up D-I-Y

.\ AUdacy advice online, .9% less likely to always vote in local elections, 2.6% less likely to belong to a gym, 7.% less

likely to fly domestic past yr.
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11.% or 517,975 of WASHINGTON, DC Metro Adults 18 or older listened to WIAD-FM in the past 7 days.
Adults 18 or older who listened to WIAD-FM in the past 7 days are 10.2% more likely to look up D-I-Y
advice online, .2% more likely to always vote in local elections, 3.1% more likely to belong to a gym, 6.3%

more likely to fly domestic past yr.
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Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

l l I SS“

3.3% or 155,960 of WASHINGTON, DC Metro Adults 18 or older listened to WJFK-FM in the past 7 days.
Adults 18 or older who listened to WIFK-FM in the past 7 days are 1.2% more likely to look up D-I-Y advice
online, 10.7% more likely to always vote in local elections, 6.7% more likely to belong to a gym, 5.6% more

likely to fly domestic past yr.
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likely to fly domestic past yr.

3.6% or 170,582 of WASHINGTON, DC Metro Adults 18 or older listened to WLZL-FM in the past 7 days.
Adults 18 or older who listened to WLZL-FM in the past 7 days are 19.5% less likely to look up D-I-Y advice
online, 50.2% less likely to always vote in local elections, 22.1% less likely to belong to a gym, 48.% less

,Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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PI05.5 FM

likely to fly domestic past yr.

7.4% or 348,194 of WASHINGTON, DC Metro Adults 18 or older listened to WPGC-FM in the past 7 days.
w Adults 18 or older who listened to WPGC-FM in the past 7 days are 10.8% less likely to look up D-I-Y advice
online, 12.9% less likely to always vote in local elections, 38.1% less likely to belong to a gym, 17.7% less
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Past 30-days QSR Users: Adults 18 or older
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e PR S
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more likely to smoke cigarettes.

23.3% or 1,099,245 of WASHINGTON, DC Metro Adults 18 or older listened to AUDACY RADIO in the past 7 days.
Adults 18 or older who listened to AUDACY RADIO in the past 7 days are 3.7% more likely to use QSRs past
mo., 4.9% less likely to use Sit-Down Restaurants past mo., 9.3% more likely to use Casinos past yr., 40.8%
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Past 30-days QSR Users: Adults 18 or older
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Total Monthly QSR Users:
88.0%

likely to smoke cigarettes.

11.% or 517,975 of WASHINGTON, DC Metro Adults 18 or older listened to WIAD-FM in the past 7 days.
Adults 18 or older who listened to WIAD-FM in the past 7 days are 6.3% more likely to use QSRs past mo.,
1.9% less likely to use Sit-Down Restaurants past mo., 2.1% less likely to use Casinos past yr., 23.9% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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 wha listened to WIAD-FM in the past 7 days = WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to WIAD-AVI in the past 7 doys [ HTS00N 33.5%

wasnGron oc 27.3%

= 71.6% 73.0%
— 1 - n =T . | |
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Liquor

1,836,805 39.0%
1,118,206 23.7%
513,761 10.9%

m who listened to WIAD-FM in the past 7 days

WASHINGTON, DC

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

® WASHINGTON, DC

Metro Scarborough R2 2025; Oct24-Aug25

Qual Intab

Slot Machines

Table Games (Craps, Poker, etc.)

279,457 5.9%
3.9%
2 2.4%
. 2.9%
Other Gambling ﬁ'z;’l%
® who listened to WIAD-FM in the past 7 days
554

908,602 19.3% . )
Bar / Nightclub :
Upscale Restaurant
Stage Show / Concert
Sports Betting

N

°

Casinos visited past 12 months: Yes
= WASHINGTON, DC

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: WIAD-FM

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who listened to WIAD-PM in the past 7 days = WASHINGTON, DC



Past 30-days QSR Users: Adults 18 or older

vmn e

7.7%

%
6

2times

3 times

4 times

m who listened to WJFK-FM in the past 7 days ®WASHINGTON, DC
Total Monthly QSR Users: Avg. Monthly QSR Meals:
90.2% 82,

I ——
3904, 778

5 times

6 -9times

3.3% or 155,960 of WASHINGTON, DC Metro Adults 18 or older listened to WIFK-FM in the past 7 days.
Adults 18 or older who listened to WIFK-FM in the past 7 days are 8.9% more likely to use QSRs past mo.,
7.1% more likely to use Sit-Down Restaurants past mo., 9.3% more likely to use Casinos past yr., 40.5% less
likely to smoke cigarettes.

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

78.2%

® who listened to WIFK-FM in the past 7 days
Total Monthly Sit-Down Restaurant Users:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

16.7%

11.9% |

H WASHINGTON, DC
Avg. hly sit-Down ant Meals:

73.0%

Drank Past 30-days: Adults 18 or older

23.7%

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer TS

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant

Stage Show / Concert

Domestic Light Beer - v Sports Betting
Microbrew / Craft Beer m 21.7% i Spa
Other Gambling
# who listened to WIFK-FM in the past 7 days B WASHINGTON, DC
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Past 12 months Casino

Slot Machines

® who listened to WIFK-FM in the past 7 days

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

mafan  pagelf
Donut /
Bakery

Indian / steskhouse Upscale  seatood
Thai /
Other
Asian

 who listened to WIFK-FM in the past 7 days mWASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to WIFK-AV in thepast 7 days (A 2000l 27.1%

wasaron oc 27.3%

Activities: Adults 18 or older

19.3%

473,979 10.1%

908,602
279,457 5.9%
5.0%
183,090 3.9%
1.5%

2.9%
1.4%
2.1%

Casinos visited past 12 months: Yes
®WASHINGTON, DC

Radio Stations: WJFK-FM

Used Past 30-days: Adults 18 or older

8.6%

Marijuana / Cannabis Cigarettes Vape

= who listened to WIFK-FM in the past 7 days = WASHINGTON, DC



—

;

Past 30-days QSR Users: Adults 18 or older

1 time F

-;wﬂ

2times
3 times
4 times
5 times

6 -9times

10 times or more

m who listened to WLZL-FM in the past 7 days
Total Monthly QSR Users:
75.4%

= WASHINGTON, DC
Avg. Monthly QSR Meals:

3,004,778

s

likely to smoke cigarettes.

3.6% or 170,582 of WASHINGTON, DC Metro Adults 18 or older listened to WLZL-FM in the past 7 days.
Adults 18 or older who listened to WLZL-FM in the past 7 days are 9.% less likely to use QSRs past mo.,
23.4% less likely to use Sit-Down Restaurants past mo., 11.% less likely to use Casinos past yr., 45.5% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

1time

2 times

3 times

4 times

h}xm
—rr

- otimes
10 times or more %

5 times

® who listened to WLZL-FM in the past 7 days

Total Monthly Sit-Down Restaurant Users:
73.0%

H WASHINGTON, DC
Avg. hly sit-Down ant Meals:
56.0%

Drank Past 30-days: Adults 18 or older

1,333,577 28.3%

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

1‘,‘113.20& 23.7%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

Bagel/ indian/ Steskhouse Upscale  Seatood
Donut/ Thai!
sakery  other

Asian

chinese

P Mesicn  Coffse
House /

Coffee Bar

nasan
 who listened to WLZLFM in the past 7 days = WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who listened to WiZL-FM in the past 7 days 605N

wasHivGTON, o¢ [FEZLREC) 27.3%

47.3%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines
279,457

5.9%

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant

Stage Show / Concert

Domestic Light Beer  Foierh 18 5% - Vv sportsBeting iYL iy 5.0
Microbrew / Craft Beer E?%-B?ﬁ- 10.9% i Spa m 2.9%
i ¢ 2.1% I
Other Gambling BRI 2.1% Casinos visited past 12 months: Yes
# who listened to WLZL-FM in the past 7 days m WASHINGTON, DC ® who listened to WLZL-FM in the past 7 days = WASHINGTON, DC
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Radio Stations: WLZL-FM

Used Past 30-days: Adults 18 or older
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Cigarettes

Vape

= who listened to WLZLFM in the past 7 days = WASHINGTON, DC



0-days QSR Users: Adults 18 or older

nmﬂ

2times

Past 3

3 times
4 times
5 times

6 -9times

wwho listened to WPGC-FM in the past 7 days = WASHINGTON, DC
Avg. Monthly QSR Meals:

Total Monthly QSR Users:
90.6%

3,004,778

Adults 18 or older who listened to WPGC-FM in the past 7 days are
15.% less likely to use Sit-Down Restaurants past mo., 34.3% more |
likely to smoke cigarettes.

7.4% or 348,194 of WASHINGTON, DC Metro Adults 18 or older listened to WPGC-FM in the past 7 days.

9.4% more likely to use QSRs past mo.,
ikely to use Casinos past yr., 43.4% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

16.7%

2 times

11.9%

3 times
4 times
5 times

6-9times

10times or more

# who listened to WPGC-FM in the past 7 days

Total Monthly Sit-Down Restaurant Users:
62.1% 73.0%

B WASHINGTON, DC
Avg. hly sit-Down ant Meals:

Drank Past 30-days: Adults 18 or older
A —

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Indian / steskhouse Upscale  seatood
Thai /
Other
Asian

chinese
Donut /
Bakery

= who listened to WPGCFM in the past 7 days = WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wholistened to WPGC-FM i the past 7 days 25,002

wasmaron oc 27.3%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines
279,457 5.9%

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant

Stage Show / Concert

Dometic g o vy spors s R 2% 31.0%
Microbrew / Craft Beer 3.3% 10.9% i Spa 22'7;966
i 4.0% -
Other Gambling M% Casinos visited past 12 months: Yes
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Radio Stations: WPGC-FM

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who listened to WPGC-FM in the past 7 days = WASHINGTON, DC




23.3%
Adults

e\ Audacy

or 1,099,245 of WASHINGTON, DC Metro Adults 18 or older listened to AUDACY RADIO in the past 7...
18 or older who listened to AUDACY RADIO in the past 7 days are 1.3% more likely to have a 401K,

8.9% more likely to have an Auto Loan, 8.9% more likely to Invest/Trade Stocks Online, 12.2% more likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older

2,269,105 48, 1°'

401K Plan

IRA (Individual Retirement Account)

1,851,919 39.3%
18.3%
19.4%

17.2%
13.8%

Stocks or Stock Options

Mutual Funds

Money Market Funds
529 Plan / College Savings Plan i

10.5%
10.6%

8.6%
9.9%

8.5%
427,299 B

 who listened to AUDACY RADIO in the past 7 days

499,591

Other (Crypto / NFTs / Metals, etc.)

Bonds

Second Home or Real Estate Property
W WASHINGTON, DC

Financial Services Has and/or Uses: Adults 18 or older

3.0% 3.7%
ﬂ

18.9%} 7.4% 84%  7.1% 7.0%
- iy o .

Money  Certificates of Studentloan Personal Loan Refinanced Home

Market  Deposit(CDs) Home  Improvement

Account Mortgage Loan or Home
Equity Loan

Online Bill Auto Loan

Paying

Mohbile
Banking

Home

Mortgage

©Online
Banking

savings Credit Card
Account

Checking  Debit or ATM
Account card

» who listened to AUDACY RADIO in the past 7 days m WASHINGTON, DC

Professional Services Used*- Adults 18 or older

Tax Preparation Service
850,015
800,179 17.0%

Online Investing / Stock Trading

Financial Planner 693,257 1.-;‘7%

8.2%

Accountant 8.4%

4.5%

-
3.6%

BEEREL] 3.2%

'

2.5%

Real Estate Agent
Insurance Agent at a Local Office (not online)

Estate Planning

f'Past 3-Months Payment Methods Used: Adults 18 or older

11.1%11.7%

6.6% 6.5% % 5.9%

American

cash App

zelle PayPadl Apple Pay

i *past 12 Months, visA DebitCard  MasterCard venmo Google Pay Discover  Store Credit Square Cash  Facebock Samsung Pay
Divorce / Family Attorney r og;? ( ) e Express Card Messenger \ne
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11.% or 517,975 of WASHINGTON, DC Metro Adults 18 or older listened to WIAD-FM in the past 7 days.
Adults 18 or older who listened to WIAD-FM in the past 7 days are 21.4% more likely to have a 401K, 1.8%

“DRIVE more likely to have an Auto Loan, 30.4% more likely to Invest/Trade Stocks Online, 9.5% more likely to pay
NOBODY PLAYS MORE ‘80s With their DEbit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K plan

IRA (Individual Retirement Account) pestyr 39.3%

Stocks or Stock Options
21.5%
90,75 17.5%
Money Market Funds 3 %

529 Plan / College Savings Plan .‘:‘lm
Other (Crypto / NFTs / Metals, etc.) 10?:‘5:%

6 9.0% 8.4%
118.9%) = [ -
i i _ - i

o s 510 . Lo
Bonds ﬁ 9.9% Checking Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home
o Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
R Account Mort; Loan or Home
Second Home or Real Estate Property 01% 0 gage i Lt
» who listened to WIAD-FM in the past 7 days = WASHINGTON, DC ® who listened to WIAD-FM in the past 7 days m WASHINGTON, DC

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

850,015 18.0%

Online Investing / Stock Trading

800,179 17.0%

Financial Planner

693,257 14.7%

Accountant

6.1% o ‘

Real Estate Agent

o

3.

. i 3 3.7% 12.8%
10.9%11.7%
Insurance Agent at a Local Office (not online) 1% 9.9% . —_
i L [
Estate Planning & 2.5% | s S e A== T . : "
. 2 1.7% (*Past 12 Months) VISA Zelle PayPal Debit Card  MasterCard Venmo Apple Pay Cash App  Google Pay  American Discover  Store Credit Square Cash Facebook Samsung Pay
Divorce / Family Attorney ered Express card Messenger
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Radio Stations: WIAD-FM



3.3% or 155,960 of WASHINGTON, DC Metro Adults 18 or older listened to WJFK-FM in the past 7 days.
Adults 18 or older who listened to WIFK-FM in the past 7 days are 34.2% more likely to have a 401K, 35.8%
more likely to have an Auto Loan, 53.4% more likely to Invest/Trade Stocks Online, 17.3% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older
IRA (Individual Retirement Account)

1,319,907 28.0%

Mutual Funds 24.3%

Financial Services Has and/or Uses: Adults 18 or older

11.3%
7.6% 8.4% 7.0% 2%

Stocks or Stock Options

19.4%

Money Market Funds m TE%
529 Plan / College Savings Plan 2;,:‘”6

Other (Crypto / NFTs / Metals, etc.) g‘ﬁﬁ%

13.3% s e =
Bonds M”% Checking DebitorATM  Savings  CreditCard  Online Mobile  Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property M 1H2% Account Mortgage  Loan o Home
9.1% Equity toan
mwho listened to WIFK-FM in the past 7 days B WASHINGTON, DC ® who listened to WIFK-FM in the past 7 days m WASHINGTON, DC

Professional Services Used*: Adults 18 or older E‘Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

850,015 18.0%

Online Investing / Stock Trading e e
9 0%

Financial Planner

693,257 14.7%

Accountant

Real Estate Agent

Insurance Agent at a Local Office (not online)

Estate Planning

10.5%11.7%

2.0%
2.5%

" 1.9% (*Past 12 Months) Zelle PayPal DebitCard MasterCard  Venmo ApplePay  CashApp GooglePay  American Discover  Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attorney ra_ % Express Card Messenger
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Investments Owned: Adults 18 or older

s i

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

¥ who listened to WLZL-FM in the past 7 days

3.6% or 170,582 of WASHINGTON, DC Metro Adults 18 or older listened to WLZL-FM in the past 7 days.
Adults 18 or older who listened to WLZL-FM in the past 7 days are 1.6% more likely to have a 401K, 15.4%

more likely to have an Auto Loan, 73.3% less likely to Invest/Trade Stocks Online, 36.% more likely to pay with

their Debit Card.

22.6%
19.4%
6.2%
13.8%
5 4.9%
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® who listened to WLZL-FM in the past 7 days m WASHINGTON, DC

Certificates of Studentloan Personal Loan Refinanced

8.4% 73% 7.
TO% 3.0% 3.7%
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Professional Services Used*: Adults 18 or older

850,015 18.0%

800, 1?9 17.0%

693,257 14.7%
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91B1%
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25%
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B 25%

B oo%
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I
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gy \Past 3-Months Payment Methods Used: Adults 18 or older

Zelle PayPal Apple Pay

h]hm
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Express

DebitCard  MasterCard

venmo
Card
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WASHINGTON, DC Metro
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94

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Radio Stations: WLZL-FM

m WASHINGTON, DC

10.1%11.7%

Store Credit  Square Cash

6.5%

L7%
e

Facebook Samsung Pay
Messenger

5.9%




' 7.4% or 348,194 of WASHINGTON, DC Metro Adults 18 or older listened to WPGC-FM in the past 7 days.
Adults 18 or older who listened to WPGC-FM in the past 7 days are 6.5% less likely to have a 401K, 2.4% less

likely to have an Auto Loan, 31.1% less likely to Invest/Trade Stocks Online, 47.9% more likely to pay with
their Debit Card.

ﬁélnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
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Mutual Funds

Money Market Funds
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9.1%
B WASHINGTON, DC
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Account

Financial Services Has and/or Uses: Adults 18 or older
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w who listened to WPGC-FM in the past 7 days ® WASHINGTON, DC

Professional Services Used*- Adults 18 or older

800,179 17.0%

Tax Preparation Service
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Financial Planner

Accountant
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Insurance Agent at a Local Office (not online)
Estate Planning

Divorce / Family Attorney

m who listened to WPGC-FMin the past 7 days
Scarborough R2 2025: Oct24-Aug25

WASHINGTON, DC Metro

693,257 14.7%
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f'Past 3-Months Payment Methods Used: Adults 18 or older
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= WASHINGTON, DC
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Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an average of 2 days, 15 hours, 57 minutes

and 26 seconds each week with All Forms of Media.
.\ Audacy

100.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an avg. of 9 hours and 6 minutes each week
listening to All Local AM/FM Radio, representing 14.2% of total time spent with all forms of Media.

BX:.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
62:28:05
m.ﬂ:m; - m.m - -
Concurrent
st e who Iiﬂﬁ%’l‘ﬁ AUDACY WASHINGTON, DC

% of Total
Weekly H:M:

RADIO in the past 7 days
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Adults 18 or older who listened to WIAD-FM in the past 7 days spend an average of 2 days, 14 hours, 58 minutes and
< 15 seconds each week with All Forms of Media.
‘DRIVE

100.% of Adults 18 or older who listened to WIAD-FM in the past 7 days spend an avg. of 9 hours and 13 minutes each week listening to
e e All Local AMI/FM Radio, representing 14.7% of total time spent with all forms of Media.

[ o5 L

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

S

Concurrent

usmge % o lsth2d g MAD-M in
the past 7 days

% of Total
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WASHINGTON, DC
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Adults 18 or older who listened to WJFK-FM in the past 7 days spend an average of 3 days, 2 hours, 19 minutes and 31
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WIFK-FM in the past 7 days spend an avg. of 9 hours and 29 minutes each week listening to
All Local AM/FM Radio, representing 12.8% of total time spent with all forms of Media.

22 g

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

- S
Concurrent
UBE R o st Rd IOWIFK M in  WASHINGTON, DC
the past 7 days
% of Total
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| Adults 18 or older who listened to WLZL-FM in the past 7 days spend an average of 2 days, 16 hours, 10 minutes and 23
] - seconds each week with All Forms of Media.
100.% of Adults 18 or older who listened to WLZL-FM in the past 7 days spend an avg. of 11 hours and 21 minutes each week listening to
All Local AM/FM Radio, representing 17.7% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Concurrent

Usege R o it CA I WIZLEM in WASHINGTON, DC
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Adults 18 or older who listened to WPGC-FM in the past 7 days spend an average of 2 days, 22 hours, 0 minutes and 34
seconds each week with All Forms of Media.

100.% of Adults 18 or older who listened to WPGC-FM in the past 7 days spend an avg. of 11 hours and 32 minutes each week listening
to All Local AM/FM Radio, representing 16.5% of total time spent with all forms of Media.

..

Weekly

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Concurrent

Ut b isten] G AWPGCFM in WASHINGTON, DC
the past 7 days

Reach

% of Total
Weekly H:M:

35.6%

® who listened to WPGC-FM in the past 7 days B WASHINGTON, DC
WASHINGTON, D€~ Metro  Scarborough R2 2025: Oct24-Aug25  Qual Intab 347 WASHINGTON, DC ~ Metro  Scarborough R2 2025: Oct24-Aug25  Qual Intab 5,028 Hubbq rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything .

BROADCASTING

Radio Stations: WPGC-FM




Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an average of 1 days, 22 hours, 14 minutes
.\ Au d a c and 37 seconds each week with All Forms of Ad-Supported Media.

y 100.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an avg. of 8 hours and 15 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 17.9% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WIAD-FM in the past 7 days spend an average of 1 days, 21 hours, 4 minutes and 59
o seconds each week with All Forms of Ad-Supported Media.

D R I V E 100.% of Adults 18 or older who listened to WIAD-FM in the past 7 days spend an avg. of 8 hours and 6 minutes each week listening to
o o el Local Ad-Supported AM/FM Radio, representing 18.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WJFK-FM in the past 7 days spend an average of 2 days, 7 hours, 47 minutes and 22
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WIFK-FM in the past 7 days spend an avg. of 7 hours and 38 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 13.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WLZL-FM in the past 7 days spend an average of 1 days, 17 hours, 45 minutes and 7
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WLZL-FM in the past 7 days spend an avg. of 10 hours and 40 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 25.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who listened to WPGC-FM in the past 7 days spend an average of 2 days, 2 hours, 58 minutes and 19
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who listened to WPGC-FM in the past 7 days spend an avg. of 10 hours and 54 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 21.4% of total time spent with all forms of Ad-Supported Media.
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an avg. of 70.8 minutes/day.

Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an average of 6 hours and
36 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for

(Local Radio delivers 17.9% of Time with Ad-Supported Media.)
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| Adults 18 or older who listened to WIAD-FM in the past 7 days spend an average of 6 hours and 26
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 18.% of Time with Ad-Supported Media.)
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(Local Radio delivers

Adults 18 or older who listened to WIFK-FM in the past 7 days spend an average of 7 hours and 58
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 65.5 minutes/day.

13.7% of Time with Ad-Supported Media.)
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(Local Radio delivers

Adults 18 or older who listened to WLZL-FM in the past 7 days spend an average of 5 hours and 57
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 91.5 minutes/day.

25.6% of Time with Ad-Supported Media.)
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Adults 18 or older who listened to WPGC-FM in the past 7 days spend an average of 7 hours and 16
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 21.4% of Time with Ad-Supported Media.)

avg. of 93.5 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 517,975 or 100.% of Adults 18 or older who listened to WIAD-FM in the past 7 days listen to Ad-
THE . Supported Local AM/FM Radio for an average of 69.5 minutes every day representing 41.5% of all
—DRIVE . a :

time spent daily with Ad-Supported Audio.
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[ 155,960 or 100.% of Adults 18 or older who listened to WJFK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 65.5 minutes every day representing 39.6% of all
time spent daily with Ad-Supported Audio.
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170,582 or 100.% of Adults 18 or older who listened to WLZL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 91.5 minutes every day representing 46.4% of all
time spent daily with Ad-Supported Audio.
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[ 348,194 or 100.% of Adults 18 or older who listened to WPGC-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 93.5 minutes every day representing 45.6% of all
time spent daily with Ad-Supported Audio.
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1,099,245 or 100.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days listen to
.\ Audacy Ad-Supported Local AM/FM Radio for an average of 70.8 minutes every day representing 44.3% of
all time spent daily with Ad-Supported Audio.
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517,975 or 100.% of Adults 18 or older who listened to WIAD-FM in the past 7 days listen to Ad-

THE Supported Local AM/FM Radio for an average of 69.5 minutes every day representing 41.5% of all
DRIVE . e :
time spent daily with Ad-Supported Audio.
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155,960 or 100.% of Adults 18 or older who listened to WIFK-FM in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 65.5 minutes every day representing 39.6% of all
time spent daily with Ad-Supported Audio.
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348,194 or 100.% of Adults 18 or older who listened to WPGC-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 93.5 minutes every day representing 45.6% of all
time spent daily with Ad-Supported Audio.
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1,099,245 or 100.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Rhythmic Contemporary Hit Radio, All
News, Urban AC, and Adult Contemporary.
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517,975 or 100.% of Adults 18 or older who listened to WIAD-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Pop
Contemporary Hit Radio, All News, and Alternative.
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155,960 or 100.% of Adults 18 or older who listened to WJFK-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are All Sports, All News, Classic Hits, Classic Rock, and Country.
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Local AM/FM Radio. The Top-5 Formats are Spanish Contemporary, Alternative, Classic Hits, Country, and
Pop Contemporary Hit Radio.

% Time Spenc

Avg. Hours+Minutes/day with Local

madm Adults 18 or older
m

e
€44 g% |

[

# who listened to WLZL-FM in the past 7 days

who listened to WLZLFM
in the past 7 days

WASHINGTON, DC

b

ES

W WASHINGTON, DC

Classic Hits
44.4

Pop
Contemporar

y Hit Radio
56

Alternative

421
Adult
Contemporar

Urban
Contemporar
Urban AC y

52.3 335

Rhythmic
Contemporary
Hit Radio
57.4

Country
28.0

Rhythmic

Contemporary Hit
Radio
21.3

Urban AC
248

Alternative

Hot AC

Contemporary

News/Talk/Infor
mation
239

AllNews

245 A

Classic Hits
225

Urban
CIGSSIENN Contem
Rock porary
20.7 .5

245

Pop

Contemporar

Hit Radio y Christian
2 21.0

Adult
Contempora...

® who listened to WLZL-FM in the past 7 days

B WASHINGTON, DC

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

[average week)
Adult Contemporary

All News

Urban AC

Classic Hits

Classic Rock

Pop Contemporary Hit Radio
Alternative

Country

Urban Contemporary
News/Talk/information
Rhythmic Contemporary Hit Radio
Hot AC

All Sports

WASHINGTON, DC

inutes/day with Ad-
partrd Local AM/FM Radio:
s 18 or older

who listened to WIZLFM  WASHINGTON, DC

0
PO I
91565 | oaia]

= who listened to WLZL-FM in the past 7 days
Metro Scarborough R2 2025: Oct24-Aug25

m WASHINGTON, DC
Qual Intab 94

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad—SuEgorted Local AM/FM Radio Formats (% Time Spent
e 000 0N

& Avg. Minutes/day Spent): Adults 18 or older

Classic Hits
44.4

Contemporar
y Hit Radio

56.6 Classic
Rock
28.5

All News
Alternative 31.0
421
Adult

Urban Contemporar
Contemporar nfor Yoo

¥ mation

33.5 258

Rhythmic
Contemporary
Hit Radio
57.4

Urban AC

523 All...

Country
28.0

Rhythmic
Contemporary
Hit Radio
273

Pop
Contemporary
Hit Radio
24.0

Alternative
245

All News
22.7

Urban
Contem
porary
20.5

Classic
Rock
20.7

Adult
Contempora...

Classic Hits
225

All Sports
24.1

m who listened to WLZL-FM in the past 7 days

Radio Stations: WLZL-FM

B WASHINGTON, DC
® Share of Everything

S"el“a_al for Anything _



L [PGC

PY195.5 FM

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[sse0 1 2200
passre 120

(4veroge
Adult canlemporary

All News
News/Talk/Information
Urban AC

Classic Hits

Classic Rock

Pop Contemporary Hit Radio
Alternative

Country

Urban Contemporary
Contemporary Christian
Rhythmic Contemporary Hit Radio
HotAC

45O
i L L
325

® who listened to WPGC-FM in the past 7 days

348,194 or 100.% of Adults 18 or older who listened to WPGC-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Rhythmic Contemporary Hit Radio, Urban AC,
Urban Contemporary, Classic Hits, and Pop Contemporary Hit Radio.

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

ed to WPGCFM  WASHINGTON, DC
n the past 7 days

B WASHINGTON, DC

Country

67.4

Alternative

57

Classic Hits

53.6

Pop Contemporary
Hit Radio
430

Urban AC

41.3

Adult
Contempo

rary
357

Contemporary
Christian

Rhythmic
Contemp
orary Hit

Radio
332

All News
33.7

Urban
Contemp
orary
319

News/Talk/Infor
mation AllNews
239 22.7

Alternative

Country
28.0 245

Rhythmic

Contemporary Hit .
Radio Hot AC Classic Hits

27.3 2

Urban
Contem

Pop
Contemporary Contemporar
Urban AC Hit Radio y Christian
248 2 21.0

Adult
Contempora...

® who listened to WPGC-FM in the past 7 days

B WASHINGTON, DC

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

[average week)
Adult Contemporary

All News

Urban AC

Classic Hits

Classic Rock

Pop Contemporary Hit Radio
Alternative

Country

Urban Contemporary
News/Talk/information
Rhythmic Contemporary Hit Radio
Hot AC

All Sports

WASHINGTON, DC

9338 g 02
P

= who listened to WPGC-FM in the past 7 days

Scarborough R2 2025: Oct24-Aug25
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Metro

who listened to WPGCFM

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
s 18 or older

WASHINGTON, DC
in the past 7 days

m WASHINGTON, DC
Qual Intab 347

R

Ad-Supported Local AM/FM Radio Formats (% Time Spent
I

& Avg. Minutes/day Spent): Adults 18 or older

Classic Hits
536

Pop Contemporary
Hit Radio
49.0

Urban AC
413

Adult
Contempo
rary
35.7

AllSports
378

News/Tal

/Informa
tion
35.0

Rhythmic

Contemp

orary Hit
Radio
33.2

All News
33.7

Urban
Contemp
orary

319

Pop
Contemporary alk/Infor
Alternative Hit Radio mation

c
Country e 240 23.9

28.0

Rhythmic
Contemporary
Hit Radio A”ge;’s Urban
27.3 = = Classic  Contem
Rock porary
20.7 20.5

Classic Hits Adult

All Sports
241 225 Contempora...

m who listened to WPGC-FM in the past 7 days

Radio Stations: WPGC-FM

m WASHINGTON, DC
® Share of Everything



725,444 or 66.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days watch Ad-
Supported Local TV Stations for an average of 50.5 minutes every day representing 22.7% of all time

e\ Audac
y spent daily with Ad-Supported Video.
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281,792 or 54.4% of Adults 18 or older who listened to WIAD-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 48.3 minutes every day representing 26.6% of all time
spent daily with Ad-Supported Video.
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101,864 or 65.3% of Adults 18 or older who listened to WIFK-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 62.1 minutes every day representing 22.% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older .
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Disney+
Premium Cable TV Networks

128,773 or 75.5% of Adults 18 or older who listened to WLZL-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 17.3 minutes every day representing 15.8% of all time
spent daily with Ad-Supported Video.
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Non-Premium Cable TV...

Local TV Stations

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
AppleTV+fubo,Pluto, Tubi, etc.
TikTok

Roku + The Roku Channel
Hulu/Hulu + Live TV (any Hulu)
Paramount+

Peacock

Disney+

Premium Cable TV Networks

262,436 or 75.4% of Adults 18 or older who listened to WPGC-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 48.8 minutes every day representing 22.4% of all time
spent daily with Ad-Supported Video.
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725,444 or 66.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days watch Ad-

.\ Audacy Supported Local TV Stations for an average of 50.5 minutes every day representing 22.7% of all time
spent daily with Ad-Supported Video.
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281,792 or 54.4% of Adults 18 or older who listened to WIAD-FM in the past 7 days watch Ad-
“DRIVE Supported Local TV Stations for an average of 48.3 minutes every day representing 26.6% of all time
spent daily with Ad-Supported Video.
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101,864 or 65.3% of Adults 18 or older who listened to WIFK-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 62.1 minutes every day representing 22.% of all time

spent daily with Ad-Supported Video.
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- k%@ 128,773 or 75.5% of Adults 18 or older who listened to WLZL-FM in the past 7 days watch Ad-
ni%i Supported Local TV Stations for an average of 17.3 minutes every day representing 15.8% of all time
spent daily with Ad-Supported Video.
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262,436 or 75.4% of Adults 18 or older who listened to WPGC-FM in the past 7 days watch Ad-
w Supported Local TV Stations for an average of 48.8 minutes every day representing 22.4% of all time

spent daily with Ad-Supported Video.
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Local TV Station n Programs (Persons & % Reach) Adults 18 or older

(average week)
Sports.

Local News - Evening
Comedies

Movies

Dramas

Local News - Morning
National/Network News
Food/Cooking Shows
Game Shows
Documentaries
Mystery/Suspense/Crime
Local News - Late

Court Shows

| 725,444 or 66.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies, Dramas, Local News
- Evening, and Food/Cooking Shows.
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| 281,792 or 54.4% of Adults 18 or older who listened to WIAD-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies, Dramas, Local News
- Morning, and Local News - Evening.
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Local TV Station n Programs (Persons & % Reach): Adults 18 or older
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| 101,864 or 65.3% of Adults 18 or older who listened to WIFK-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Morning, Local
News - Evening, Movies, and Game Shows.
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Local TV Station n Programs (Persons & % Reach): Adults 18 or older

(average week)
Sports.

Local News - Evening
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Movies
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Local News - Morning
National/Network News
Food/Cooking Shows
Game Shows
Documentaries
Mystery/Suspense/Crime
Local News - Late

Court Shows

| 128,773 or 75.5% of Adults 18 or older who listened to WLZL-FM in the past 7 days watch Ad-

Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies, Food/Cooking
Shows, Dramas, and Late Night Talk.
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Local TV Station n Programs (Persons & % Reach) Adults 18 or older

(average week)
Sports.

Local News - Evening
Comedies

Movies

Dramas

Local News - Morning
National/Network News
Food/Cooking Shows
Game Shows
Documentaries
Mystery/Suspense/Crime
Local News - Late

Court Shows

/ 262,436 or 75.4% of Adults 18 or older who listened to WPGC-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Dramas, Movies, Game Shows, Comedies,
Local News - Evening, and Mystery/Suspense/Crime.
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785,424 or 71.5% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days use Ad-
Supported Social Media for an average of 128.6 minutes every day representing 27.1% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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381,062 or 73.6% of Adults 18 or older who listened to WIAD-FM in the past 7 days use Ad-
Supported Social Media for an average of 127.9 minutes every day representing 26.2% of all time
spent daily with Ad-Supported Digital Media.
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spent daily with Ad-Supported Digital Media.

123,973 or 79.5% of Adults 18 or older who listened to WIFK-FM in the past 7 days use Ad-
Supported Social Media for an average of 120.3 minutes every day representing 22.5% of all time
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112,509 or 66.% of Adults 18 or older who listened to WLZL-FM in the past 7 days use Ad-Supported
Social Media for an average of 153.1 minutes every day representing 35.7% of all time spent daily
with Ad-Supported Digital Media.
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253,571 or 72.8% of Adults 18 or older who listened to WPGC-FM in the past 7 days use Ad-
Supported Social Media for an average of 158.5 minutes every day representing 30.3% of all time
spent daily with Ad-Supported Digital Media.
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785,424 or 71.5% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days use Ad-
Supported Facebook for an average of 43.1 minutes every day representing 33.5% of all time spent

daily with Ad-Supported Social Media.
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381,062 or 73.6% of Adults 18 or older who listened to WIAD-FM in the past 7 days use Ad-
Supported Facebook for an average of 42.2 minutes every day representing 33.% of all time spent
daily with Ad-Supported Social Media.
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Supported Facebook for an average of 39.7 minutes every day representing 33.% of all time spent
daily with Ad-Supported Social Media.
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253,571 or 72.8% of Adults 18 or older who listened to WPGC-FM in the past 7 days use Ad-
Supported Facebook for an average of 57.5 minutes every day representing 36.3% of all time spent
daily with Ad-Supported Social Media.
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785,424 or 71.5% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days use Ad-

.\ Audacy Supported Facebook for an average of 43.1 minutes every day representing 33.5% of all time spent
daily with Ad-Supported Social Media.
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381,062 or 73.6% of Adults 18 or older who listened to WIAD-FM in the past 7 days use Ad-
Supported Facebook for an average of 42.2 minutes every day representing 33.% of all time spent
daily with Ad-Supported Social Media.
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116,771 or 74.9% of Adults 18 or older who listened to WIFK-FM in the past 7 days use Ad-
Supported Facebook for an average of 39.7 minutes every day representing 33.% of all time spent
daily with Ad-Supported Social Media.

74.9%

Weekly
Reach %

Avg. Hours+Minutes/day with Ad-Supported

Social Media: Adults 18 or older
"Share of Ad-Supported Social Media"

who listened to WIFK-FM WASHINGTON, DC
in the past 7 days

% of Weekly
Time Spent
Ad-Supporte
Social Media:

44.0%

42.4% 42.8%

33.1%
30.2%

26.0% 26.1% 25.6%

17.4% 18.0%
13.2%

Weekly

Total = o
Persons 3.4,0 O/ 8]
Reached: P 3,300,554 A 1,999,294 B 2,387,024 X 1,510,010 ), 1,231,425 = 850,416 3 1,207,993 5 621,068
Avelzlze Facebook YouTube Video Instagram TikTok LinkedIn Reddit Pinterest WhatsApp Snapchat
Daily Minutes
Using Ad-Sup
® who listened to WJFK-FM in the past 7 days B WASHINGTON, DC
WASHINGTON, DC Metro Scarborough R2 2025: Oct24-Aug25 Qual Intab 203 WASHINGTON, DC Metro Scarborough R2 2025: Oct24-Aug25 Qual intab 5028 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. soeﬁ_ for Anything _ <

Radio Stations: WJFK-FM



““«é 112,509 or 66.% of Adults 18 or older who listened to WLZL-FM in the past 7 days use Ad-Supported

nz%‘ Facebook for an average of 48.4 minutes every day representing 31.6% of all time spent daily with
Ad-Supported Social Media.
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253,571 or 72.8% of Adults 18 or older who listened to WPGC-FM in the past 7 days use Ad-
w Supported Facebook for an average of 57.5 minutes every day representing 36.3% of all time spent
P oS S EM daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 70,590;
Local Radio: 69,079; Social Media: 42,751; Local TV: 25,481; Non-Prem. Cable: 23,088
reaching Adults 18 or older who listened to AUDACY RADIO in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 32,779;
Local Radio: 32,267; Social Media: 23,197; Non-Prem. Cable: 12,607; Local TV: 10,107
reaching Adults 18 or older who listened to WIAD-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 9,712; All Other Digital
Media: 8,473; Social Media: 5,458; Local TV: 2,981; Non-Prem. Cable: 2,840 reaching
Adults 18 or older who listened to WJFK-FM in the past 7 days.
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Radio Stations: WJFK-FM




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,255;
Local Radio: 11,074; Social Media: 8,617; Local TV: 7,101; Non-Prem. Cable: 3,749
reaching Adults 18 or older who listened to WLZL-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 22,036;
Local Radio: 21,717; Social Media: 13,367; Local TV: 8,965; Non-Prem. Cable: 7,066
reaching Adults 18 or older who listened to WPGC-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who listened to WPGC-FM in the past 7
days
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o\ Audacy

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

rotol Persons:

(average week}
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Shopping Malls

Gas Stations/Convenience Stores
Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXm

Owned Music

YouTube Music

® who listened to AUDACY RADIO in the past 7 days

882,727 or 80.3% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an
average of 52.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 42.9 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week}
‘Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Shopping Malls

Gas Stations/Convenience Stores
Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXm

Owned Music

YouTube Music

Tota! Persons:

B ey TW LA o
_ﬂﬂ—

who listened to WIAD-FM
in the past 7 days

B m

m who listened to WIAD-FM in the past 7 days

m WASHINGTON, DC

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

.
- I e
WASHINGTON, DC m

432,026 or 83.4% of Adults 18 or older who listened to WIAD-FM in the past 7 days spend an
average of 47.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 42.1 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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139,368 or 89.4% of Adults 18 or older who listened to WIFK-FM in the past 7 days spend an average
of 71. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations Out-
of-Home for an average of 39.7 minutes/day.

rotol Persons:

who listened to WIFK-AM
in the past 7 days

T m

m who listened to WIFK-FMin the past 7 days

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

m WASHINGTON, DC

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Walking in Towns,
Cities, Downtown
Areas
230

Restaurants
& Bars
16.9

Shopping
Malls
171

Shopping Malls
19.0

Billboards & Signs (Weekly
Drivers)
50.1

Grocery

Owned
Music
9.5

Grocery
Stores
110

Stores
11.2

SiriusXM
15.6

urants &
Bars

14.2

AM/FM Radio
493
YouTub Spoti
e Music fy

6.6 5.1

Owne
d
Music
10.8

Walking in Towns,
Cities, Downtown
Areas
214

Billboards & Signs
(Weekly Drivers)
710

Podca
sts
10.0

AM/FM Radio
36.0

WASHINGTON, DC m

» who listened to WIFK-FM in the past 7 days m WASHINGTON, DC

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

{Averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Shopping Malls

Gas Stations/Convenience Stores
Restaurants & Bars

Podcasts

Drug Stores

Public Transit

TV Music Channels

Retail Stores

Movie Theaters

WASHINGTON, DC

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Totot persons

e — T,
T ———
EREE E——R T
m—

Top—13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[aver

‘Walking in Towns,
Cities, Downtown
Areas
230

Shopping
Malls
17 s |

Public Transit
18.9

Billboards & Signs (Weekly

Grocer Drivers)

Restaurants

Supported Out-of-Home Media:
Adults 18 or older

Avg. Hours+Minutes/day with Ad- -

AM/FM Radio
39.7

Y Podca

Stores

50.1

Movie
Theaters

Grocery
Stores

Shopping Malls

concurrent
usage %:
who listened to WIFK-FM

in the past 7 days

M!-

m who listened to WIFK-FM in the past 7 days

Metro Scarborough R2 2025: Oct24-Aug25 Qual Intab

= WASHINGTON, DC

i4.1 11.0

112

il}
V.

Ga
S

Retail
Store

Retail
Store
s

Walking in
Towns, Cities, Movie
Downtown Areas Theaters
214 {3

LA <

Podcas

Billboards & Signs
(Weekly Drivers)
71.0

WASHINGTON, DC AM/FM Radio

33.2

® who listened to WIFK-FM in the past 7 days B WASHINGTON, DC
* Share of Everything

203 for Anything _

Radio Stations: WJFK-FM



Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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118,289 or 69.3% of Adults 18 or older who listened to WLZL-FM in the past 7 days spend an
average of 39.4 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 55.5 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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225,174 or 64.7% of Adults 18 or older who listened to WPGC-FM in the past 7 days spend an
average of 61.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

Stations Out-of-Home for an average of 56.6 minutes/day.
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Top—13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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882,727 or 80.3% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an average

.\ Audacy of 52.5 minutes per day driving, seeing Billboards and Signs representing 29.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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432,026 or 83.4% of Adults 18 or older who listened to WIAD-FM in the past 7 days spend an average of
“DRIVE 47.9 minutes per day driving, seeing Billboards and Signs representing 27.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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139,368 or 89.4% of Adults 18 or older who listened to WIFK-FM in the past 7 days spend an average of 71.
minutes per day driving, seeing Billboards and Signs representing 39.2% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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o ’é‘@ 118,289 or 69.3% of Adults 18 or older who listened to WLZL-FM in the past 7 days spend an average of

39.4 minutes per day driving, seeing Billboards and Signs representing 15.2% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Weekly
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7 .
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wm 225,174 or 64.7% of Adults 18 or older who listened to WPGC-FM in the past 7 days spend an average of

61.2 minutes per day driving, seeing Billboards and Signs representing 24.5% of all Time Spent with Ad-
B S.S EM Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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o\ Audacy

882,727 or 80.3% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days spend an
average of 52.5 minutes per day driving an average of 30.6 miles each day and are 50.% more likely
to use Route 50/New York Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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432,026 or 83.4% of Adults 18 or older who listened to WIAD-FM in the past 7 days spend an
average of 47.9 minutes per day driving an average of 27.9 miles each day and are 79.4% more likely
to use New Hampshire Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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139,368 or 89.4% of Adults 18 or older who listened to WIFK-FM in the past 7 days spend an
average of 71. minutes per day driving an average of 41.3 miles each day and are 165.7% more likely
to use Constitution Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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118,289 or 69.3% of Adults 18 or older who listened to WLZL-FM in the past 7 days spend an
average of 39.4 minutes per day driving an average of 22.9 miles each day and are 428.% more likely
to use New Hampshire Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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225,174 or 64.7% of Adults 18 or older who listened to WPGC-FM in the past 7 days spend an
average of 61.2 minutes per day driving an average of 35.6 miles each day and are 158.1% more
likely to use Route 5/Branch Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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318,615 or 29.% of Adults 18 or older who listened to AUDACY RADIO in the past 7 days read Local
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179,216 or 34.6% of Adults 18 or older who listened to WIAD-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 30.1% of all time
spent daily with All forms of Print Media.
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Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Avg. Week All Print n'{lwe"dia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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59,261 or 38.% of Adults 18 or older who listened to WIFK-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 31.9% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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54,404 or 31.9% of Adults 18 or older who listened to WLZL-FM in the past 7 days read Direct Mail
EL Advertising (excluding Catalogs) for an average of 8.2 minutes every day representing 26.4% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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91,204 or 26.2% of Adults 18 or older who listened to WPGC-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 26.6% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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"Advertising Actions"

e\ Audacy

P18+ who listened to AUDACY RADIO inthe past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

Social Media
Websites
Direct Mail
BiAHERS, URDIA, SSAT TV

Video Streaming Services

Local AM/FM Radio

894,055 19.0%

Local Broadcast TV gpptes 15.7%
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Cable TV Networks
Audio Streaming Services

1 P18+ who listened to AUDACY RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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NOBODY PLAYS MORE '80s

Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who listened to WIAD-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)

2,107,262 44.7%
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1,449,979
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Local AM/FM Radio

894,055

Video Streaming Services
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950,030
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WASHINGTON, DC

741,680

550,954 11.7%
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Social Media
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Direct Mail
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Broadcast, Cable, & Sat TV
Local Broadcast TV
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"Advertising Actions"
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: WASHINGTON, DC
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Social Media

Broadcast, Cable, & Sat TV
Direct Mail
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Local Broadcast TV
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"Advertising Actions"
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Social Media
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Video Streaming Services

"Advertising Actions"
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